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Do y ou k now  w hat thes e apps  hav e in c ommon?
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S uperapp:  a  s ingle  gatew ay  to 
multiple  s erv ic es

77% 
of time users spend 
on their top
3 apps

5 0 %
of time in 
one single app

Almos t

Viber Media S.a.r.l  - Proprietary and confidentialS ourc e: S tatis ta
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T he age of  
mes s aging

9 5 .6 % 
of Internet users 
ac c es s  c hat and 
mes s aging apps

3 :4 3 h 
av. time s pent us ing the 
Internet on mobile 
devices worldwide. It 
ac c ounts  for 53% of all 
Internet time

S ourc e: 
Data Reportal, Digital 20 22: Global Viber Media S.a.r.l  - Proprietary and confidential
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T he  s tate  of  mes s aging in G reec e

S ourc e: 
Data Reportal, Digital 20 22: Greec e

of us ers  in Greec e ac c es s  the 
Internet via s martphones

9 1.7%

7.4 M  
Greeks  us e s oc ial 
media and mes s aging 
apps



6 1% of professionals 
plan to us e s uperapps  for 
marketing in the near 
future*

W hat c an mark eters  do w ith s uperapps ?
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S uperapp

P romote your brand

C reate an off ic ial ac c ount

P ers onaliz e offerings

S ourc e: MARK E T ING- INT E RAC T IV E

A dvertiz e natively

Unleas h c reativ ity

Us e audienc e s egmentation

Ups ell and c ros s - s ell 

A s s is t v ia  1- 2 - 1 c onvers ations

B uild awarenes s

G enerate leads

Inc reas e s ales

B uild loyaltyDrive c onvers ions

P rovide c us tomer s upport



V iber  deliv ers  
190+ countries, 44 languages, 1B+ Android downloads

Viber Media S.a.r.l  - Proprietary and confidential

MA U% worldwide s martphone penetration

76 %
C IS

3 2 %
M E NA

4 9 %
S E A

73 %
C E E

5 %
North 

A meric a
13 %

W es tern 
E urope

10 %
A Z /NZArmenia 9 3 % |  B elarus  76 % |  Moldova 

82% |  Rus s ia 6 0 % C IS

Algeria 54 % |  Egypt 21% |  Iraq 55% |  
K uwait 4 0 %

M E NA

Maldives  76 % |  Myanmar 71% |  Nepal 
23 %| Philippines  71% |  S ri Lanka 19 % |  
V ietnam 4 0 % 

S E A

Albania 86 % |  B os nia & Hz g 9 6 % |  
B ulgaria 9 4 % |  C roatia 78% |  Georgia 

56 % |  G reec e 9 1% | Hungary 6 8% 
|  Mac edonia 84 % |  Montenegro 9 6 % |  
S erbia 9 0 % | S lovakia 4 7% |  S lovenia 
88% |  Ukraine 9 8%

C E E

V iber 's  T OP  c ountr ies :



13- 17 18- 24 25- 3 4 3 5- 50 51+

8%

15%

34%

29%

47%

53%

78%

22%

94%

6% AGE

GENDER

DEVICE
S

OS
Viber Media S.a.r.l  - Proprietary and confidential

S ourc e: V iber internal report, 20 21

V iber  us er  demographic s  in the w orld

15%



V iber  for  
B us ines s  
s olutions  
for each 
s tep 
of the 
c us tomer 
journey

Viber Media S.a.r.l  - Proprietary and confidential



Unleas h the c reativ ity  and build brand aw arenes s  
w ith V iber  Lens es
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C reate  an engaging 
brand image 

Inc reas e  y our 
mobile  pres enc e

C onnec t w ith y our 
c us tomers

R eac h G en Z  us ers M ak e it v ira l & 
interac tiv e



A R  opportunities  to ex pres s  
y our  brand identity
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B rand logo
B eautif ic ation 
C olor f ilter
3 D elements
S ound effec ts
C us tomiz ed partial and 
full- c harac ter animation
C onnec tion with a  brand’s  c hatbot,  
c hannel,  or webs ite
Lens es  landing pages  with a  link  and a 
QR  c ode leading to the app

*Source: eMarketer

More engagement 
VS 

non -AR experience

2 0 0 %



G et v ira l through V iber  S tic k ers
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Each sticker is 

s hared 11 times
on average

Over 1 billion
s tic kers  are s ent 
every month
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S tay  top- of- mind w ith V iber  A ds
Viber Post-Call Viber Explore Viber Chats Viber Calls Viber More



P ers onaliz e  
c us tomer 
of fers w ith 
P romotional 
V iber  B us ines s  
M es s ages
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T rigger  to repeat 
purc has es

R educ e c art 
abandonment

P ers onaliz e  it f rom 
the ground up

* S marterHQ Privac y & Pers onaliz ation Report

72%
of us ers  want to rec eive 
individual offers from 
bus ines s es *
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Send OTP messages

Share updates, statuses, reminders

S end important information and timely  updates  
w ith T rans ac tional V iber  B us ines s  M es s ages

S ourc es : *  
L is trak Ways  to 
Us e 
T rans ac tional 
Mes s aging, ** 
V ia Data S nac k 
20 21

75% of c ons umers  
want c ompanies  to 
mes s age them for 
appointment and 
payment reminders *

78% of c us tomers  
want delivery updates  
on orders **
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B uild las ting c us tomer re lations hips  
w ith C onv ers ational V iber  B us ines s  M es s ages

Assist customers 
and increase 
conversions

Manage orders 
and deliveries

Collect 
feedback

Provide post - sales 
support

Build 
customer 

loyalty



A utomate 
us er  
ex perienc e
w ith 
С hatbots  

Viber Media S.a.r.l  - Proprietary and confidential* HubSpot Research Consumer Customer Support Survey

8 2 %
of с ons umers expec t 
immediate responses on 
s ales  or marketing 
ques tions *

B e  av ailable  for  
c us tomers  2 4 /7

Let y our 
c us tomers  s hop

E nable  eas y  
pay ment

A utomate  y our
us er  f low



Let y our  c us tomers  reac h 
y ou eas ily  w ith an a ll- in- one 
C ommerc ia l A c c ount
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A c tiv e  
c hannels  
( bots ,  c ommunities ,  
c ha nnels )

L ink
to C ata log

C all,  mes s a ge,  
and s hare

B us ines s  
Info

● Meta business entity 

● All c hannels  under one ac c ount

● S earc hable: by name, c ategory, 

loc ation, rate
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W hat about 
pay ments ?



V iber  P ay
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Viber Pay allows Viber users 
to send payments to friends 
and family as easily as 
sending a message . It’s  
s ec ure, fas t, and free.

76 % of s ubs c ribers  
in the V iber Pay waitlis t 
are from Greec e
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V iber  P ay  R ew ards
Give users attractive offers from 
indus try- divers e brands  with 
clear and easy redemption .

Who will offer rewards on Viber: 
brands ’ indus tries

Retail

Food & B everages

E duc ation

Fas hion

Fuel & E nergy



Q&A
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T hank  y ou!
Contact me

+ 359884541241

konstantink@viber.com

www.forbusiness.viber.com
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http://www.forbusiness.viber.com
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