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OI1 TTERICOOTEPOI BEWPOLY OTI TO
EMAIL AEN AOYAEYEI — €xel TeBavel



Worldwide Email Market Forecast 2021 2022
Worldwide Email Users (M) 4,147 4,258
% change 3% 3%

Worldwide Email Market Revenues (SM) $54,833 | $63,601
% change 17% 16%

2023 2024 2025
4,371 4,481 4,594
3% 3% 3%

$73,317 $84,242 $97,121
15% 15% 15%

Table 1: Worldwide Email Market Forecast, 2021-2025
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Become smarterin just 5 minutes

Get the daily email that makes reading the news enjoyable. Stay informed
and entertained, for free.
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How To Invest In A Recession

Investing in a recession can be one of the stronge
you can make but only if you know what to look fo
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E LATEST NEWSLETTER: Unpacking all the drama in the markets...

Sports card traders have turned a childhood
hobby into a major investment

Sports NFTs fueled the resurgence of card collecting.
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View Online | Sign Up | Shop
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TOGETHERWITH MASTERWI[Q|RKS
Good merning. Shanah tovah u'metuka to all of our Jewish readers celebrating Rosh
Hashanah. Wishing all of you a sweet and happy new year.

—Neal Freyman

MARKETS: YEAR-TO-DATE

A J Nasdaq 10,867.93 -30.53%
v S&P 3,693.23 -22.51%
¥ Dow 29,590.41 -18.57%
A 10-Year 3.734% +222.0 bps
¥  Bitcoin $18.780.48 -59.44%
v Amazon $113.78 -31.75%
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tech-heavy Nasdaq is coming off its worst two-week stretch since March 20

MARKETS
Why every investor is making this face right now
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Mnv Kavere To AaBog va vouilete OTI O
avBpwTtrol AEN siapalovv email kal AEN 10
XONOIUOTTOIOLV.

To email onuepa SovAELE — ICWC KAALTEPT
ATTO TTOTE!
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COMMERCE PERSONALIZATION TECHNOLOGY PARTNERS RESOURCES WHO WE ARE

DELIVER ON THE
PROMISE OF MODERN,
OMNICHANNEL
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Conversion Rate By Source

Change since Change since

Qz 2021 Q3 2021 Q4 2021 Q12022 Q2 2022 Q12022 Q2201
Direct 3% 3% 3% 2% 2% -04&2% -15652%
Social % 1% [F* T T =511% -20008%
Email 2% 2% 2% 2% 2% -216% -B.1B%
Search 3% 3% 3% 3% 3% 387% “12.72%
Unknown L34 47 4% &% &% 955% DB2%
Aggregate % 3% 3% 2% 3% 274% -B14%

The biggest declines in conversion come from Social, Direct, and Search traffic

over the past 12 months.
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TI pac &eixvouvv ALTA TA VOLUEPQT;

..0TI eav AEN xpnoiyorroiovue To email
auTI TNV OTIYUN — XQVOLUE XPNHATA TTOL
Oa UTToPOLOAUE VA EXOLLE.



MnV KAveTe TO AAOOG VA ETTIKEVTOWVEDTE
MONO oTa Social.

H armobdoon Tov email ival e€aIPETIKO
UEYOAN YIA VA TO AyVONnoeTel
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YTEAVOLYV TA IAIA email og OAoLC Kal
KLPIWS email povo pe NMPOXPOOPEX
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XPNOIMOTIOINOTE TO
Email Marketing yia va
AnploupyncaTa IXEOEIC —
OXI via va KAVETE YIa
[looAnon!

[ailovue TO Long-game.



TI KOVOLUE;

O LTEAVOLUE “TTEQIEXOUEVO’ HE XPNOIUEC
OLUPROLAEC, TTANPOPOPIEC KAI YVWOEIC

o Toucg Acpe 1oTOPIEC (storytelling) OXeTIKES uE TO
TTPOIOV/LTTNEECIA PAC

o XPNOoIPoTToloLE avTodaTiopovs Kail Behavioral
Action Emails yia va oTEAVOLUE TO OWOTO
UNVLUA OTOLC OCWOTOLE AVOPWTTOLC



Behavioral Action Email

H uEBodoc OTToL SNUIOLEYOLUE KAl
ATTOOTEANOLUE OXETIKA email KAl TTEPIEXOUEVO —
BAonN TNC CLUTTEPIPOPAC TOL PEAOLC TNC
ANIOTAC pac.



..ortwc 1o cart abandonment

UTTOPOLUE VA OTEINOLUE QuTOUATA eva emall
VIQ va £E0O¢€l KAl vO OAOKANOWOEl TNV
TapaAyyeAia To.
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UI0C M.O Open Rate = 23%

nrough-Rate (CTR) = 2,5%



SUMMARY EhIEAGERENTS
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EhSARCRACKITS

67.62%

cies I 15,66%

@ Cpened @ Unopened @ Bounced
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TO “MYLTIKO"” EINAI NA LTEANOYME
"LXETIKO" NEPIEXOMENO

(Relevancy rules all)



3 MPATMATA
1A NA KPATHLETE



1°¥ To email Zel kal BAYXIAEYEI — unv kavere 1o
AQB0C va vouilete OTI 6ev SOLAELEN



2°V MnV ETTIKEVTOWVEOTE POVO OTA Social —
eQv akoua AEN éxete Eekivnoel pe To email
KOVTE TO ONUEPA

(Omnichannel mooocyyion)



3% MnNV OTEAVETE O OAOLC TA 1610 email KAl
oiyovpa oxi povo MNpooPpopEg

..OTEAVOLUE email Baon CLUTTEPIPOPAC VIA
va AAQBOLY TO OWOTO UNVLUA — Ol OCWOTOI
AVOPWTTOI — TNV OWOTN OTIVYUN



[1oIv KAEIO®..

Email Marketing otnv mpaén



https://epixeirein.gr/DMW

(email marketing mini-course)
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_
AQPEAN EIMPA®H XTO MINI-COURSE
Digital Marketing World
@a AaBeTs 5 padnpata pEow Email
Ovopa / eniBeTo
your name
Email*

your emai

KaL TNy Afqwn sevpepwTkwy email. Mnv avnouyeits, priopeite va
blaypapeite OMoTE eMmBLpEiTE.

ErMPA®H



Evxapioto.

BAXIAHI NANMNAX
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