Beware your Content, it becomes your Brand.
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"Beware your thoughts, they become your words;
Beware your words, they become your actions;
Beware your actions, they become your habits;
Beware your habits, they become your character;
Beware your character, it becomes your destiny.”

— Lao Tzu®
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Beware your Content, it becomes your Marketing
Beware your Marketing, it becomes your Branding
Beware your Branding, it becomes your Strategy
Beware your Strategy, it becomes your Identity

Beware your Identity, it becomes your Brand.
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FEATURES BENEFITS EXPERIENCE IDENTIFICATION IMPACT
"What it is" "What it does" "What you feel" “Who you are” “Why does it matter”

1900 1925 1950 2000 2022

Source: The Brand Gap, by Marty Neumeier
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ARCHETYPE

PERSONALITY
DEFINE YOUR TONE OF VOICE

BRAND YOUR WHY

YOUR IMPACT
YOUR PURPOSE
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NEEDS

DESIRES
MEANINGFUL PROBLEMS

CONTENT PAINPOINTS

(Buyer Personas )
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STORYTELLING

George Paratsokis eweareseen



MEANINGFU|l  EVERY PERSON
CO NTE NT IN YOUR ORG

DESIGN THINKING
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