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The need

The volume of Social Media data generated every day is

staggering and is expected to grow exponentially

Social intelligence is the fastest way to predict what your

audience is going to do.

Ignoring social intelligence means relying on traditional market

research methods. But people don’t speak to researchers
in the same way they speak to each other in social

media.

Social is the only way to observe what people

2 think, feel and do - at scale

How Much Data is Generated Every Minute?
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Source: Data Never Sleeps 9.0 (Nov 2021))



https://www.domo.com/learn/infographic/data-never-sleeps-9
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Social media intelligence
helps Brands | Companies to
have up-to-date insights

that enables to

e track brand equity

e track and understand consumer tribes
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e detect emerging market trends -threats & opportunities

This allows them to optimize marketing, communication, and product
development and build Winning strategies
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Our SaaS solution

® Social intelligence & Actionable insights
We collect and analyze any type of web | social text & image
We present findings in a dashboard that is easy to understand and

interpret

® Questions we can answer

Do you know your brand’s online reputation?
How people differentiate you from your competitors?
Can you spot your sector’s trends?

Who is the right influencer for your brand?

How do you maximize the ROI of your marketing online initiatives?
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NEWS SITES/ TWITTER INSTAGRAM FACEBOOK YouTube Tik Tok Reddit
BLOGS/ Collecting all content  Searching content ~ Collecting data from Collecting any text/ Collecting any text/ Ctl.olle/ctmg any . Coming Soon
from Twitter users £ 11 publi all public fan pages  comment undera  comment under a rating/ commen
FORUMS roth at public P bag public video public video

Collecting posts from profiles on Instagram in Greece including

all websites/ blogs media ones
and forums relevant

to your searches

1.5K Greek news Google,

websites 700K 10K 900K 4K Skroutz, Best Coming Soon

50K Greek public accounts Greek accounts

5K Greek blogs Greek accounts Greek pages Greek accounts Price

90 Greek forums




20 components in total
...and we keep adding more

Live mentions feed
Mentions

Share of Voice
Sentiment
Sentiment over time
Share of Sentiment

Our SaaS dashboard Engageren

Top Impact Sources

Influencers
Dashboard present different components Referrers
Each component presents the data of specific queries
Word Cloud
Main Topics
Channels Analysis

Earned Media Value
Facebook Page Stats
Facebook Page Posts
Twitter Account Statistics
Hashtag monitoring
Hashtag campaigns
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With this enormous amount of

data available, it becomes more 03 EMOTION ANALYSIS
. Automatically get 8 emoti
and more important the use of utomatically get ¢ emotions

Al in analytics
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Crisis monitoring '
& alerting
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evaluation analysis evaluation

Trend analysis Political analysis Mamalytics




The global market The European market

Market summary | growth

CAGR 28.1 %

$7.26 billion 2020
$25.96 billion 2026

24% Annual Growth Rate .

2025

Source: Mordor Intelligence Source: Mordor Intelligence
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ask for a demo
info@paloservices.com
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9 Chavriou str, Monastiraki, 10562, Athens, Greece |

info@paloservices.com |
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