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New Product
Development

Analyze customer needs
and build new produ
services to match these

needs
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AWARENESS
INTEREST

INTENT
EVALUATION

PURCHASE
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AICIECRL

Awareness —
Generation
Interest
Consideration
Lead
Nurt
Intent = 4N o
Evaluation
Conversion
Retention
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GROWTH FUNNEL

SOCIALS, SEQ, SEM
ACQUISITION BLOGS, EMAILS,
DOMAIN, CAMPAIGNS,
AFFILIATES, BIZ DEV

ACTIVATION

HOME PAGE,
PRODUCT FEATURES

EMAILS AND ALERTS

RETENTION BLOG, RSS, NEWSFEED
SYSTEM EVENTS AND
TIME BASED FEATURES

EMAILS AND WIDGETS,
VIRAL LOOPS, AFFILIATES,
CONTESTS

CUSTOMERS AS ADVOCATES

ADS, LEAD GEN
SUBSCRIPTION
ECOMMERCE

ACTUAL MONEY EARNED
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CUSTOMER EXPERIENCE JOURNEY

MNeed Generation

Searches internet @9

NEED

Usage GENERATION

Proactive maintenance @
Fallow up on trouble ticket @'
Trouble ticket generation @
Cycling billing ()

Starts using the service (L)

Initial Consideration

Calls contact centre @
Calls a channel partner @

Delivery / Installation

Training @
Testing © DURING
::;C:;:-n:%@ ENGAGEMEN(]
Actual delivery (©) Engagement
First Interaction @0
OF PURCHASE Subsequent Interactions
Moment of Purchase EVALUATION Solution Presentation 9

Signs contract @ Submission of Quote 9

Final Presentation ()

Evaluation

Studies propasal
Calls in case of a query

B



Funnels summaries the customer journey

. . Password
Homepage i by Account Resat
S ¥ v ¥
Contact Us Mew In e Depariment = Fea) B Order History Order Details f=———-——=
Clearance Resuits Passwaord ——— ; —
o
Contact s  Details ; l Edit Details
Thank you Category
F EE—
i Refer a Friend
Company .
rages Sub Category
Websile
rages \ - Product
Details
e b
Error Page
\______ Log in /
AR Registration
Basket

¥
Login/ Personal Delivery . B
[ Registration Detalls Details Card Details Order Review M Confirmation

4 4 4 JT

#
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How people actually
make decisions
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ECHO CHAMBER

(OdAapog avtrixnong)




ECONOMICS
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ECONOMICS

Behavioral Economics

(Nobel Prize winners: 2009, 2013, 2017)
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Behavioral Economics

(Nobel Prize winners: 2009, 2013, 2017)
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Human Beings In
Traditional Economics

Human Beings In
Behavioral Economics.
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Memories
Social -----——"77"
Learning

Beliefs

k/
- e, e
“~-- Politics
K\
Money
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Muscle Memory
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TL elvoll TO 3

Cognitive Bias*?

(*yvwotikn npokataAnyn)

JuoTtnUko odaApa otn Stadkaoia thg okeEPYNnC pag, Tou
QTEXEL ATTO TN AOYLKN.

Me amAd Aoyla, o eyKecba)\oq Katavod\wva napa ToAU
EVEPYELD, KOL YLOL KOAVEL €EOLKOVOUNGN O . OPYQVIOMOG,
XPNOLUOTIoLEL Ttveu patika short-cuts (mopakapeLg)

To Cognitive bias eivat n mpoomndBela tou eykepaiou va \\ - @

P i TRACKING RESULT
. i 2

aTAOTIOLAOEL TNV eTteEepyacio MAnpodopLwV. . : . (W)



COGNITIVE BIAS CODEX

What Should We

W reduce events and lists
e thesir key elements

Remember?

We favor simple-locking options
and complete information ower
complex, ambiguous options

To avoid mistakes,

wee airn o presene autancmy
and group statuz, and aveid o

irreversible decisians

Ter get things done, we tend to
cemplete things we've invested @

Ta stay focused, we favar the
immediate, relatable thing

We Need

W discard spacifics
to form generalities g

W edit and reinforce
some memories after the fact @

time B anergy in

in framt af us

To Act Fast ®

Wizual &nlgurllhmlc Dasign:

Concept & Catagorzation:

Ta act, we must be confident
we can maks an impact and
feel what we do is important

A Mannngian n

Buster Banson

W store memories differently based
an how they were experienced

We notice things already primed in
mamary or repeated often

Too Much
Information

Bizarre, funny, visually-striking, or
anthropomerphic things stick cut
g Mo than non-bizare/unfunny things

We notice when
™ samething has changed

We are drawn to details that
@ confirm our cwn existing beliefs

We notice flaws in others
@ mome easily than we
natice flaws in aurselves

j i
c;-ﬁxn.nmfl
: wstpring Tsien .
& Irsprafiviy 10 sampe S
w Hagles: of 2 chakility
» Ansodotal faf
— # Nhusion of valigiy
# Mazked man fallacy
o Pecancy fizion
Ramkiary s
:I'I'I"‘Jr-lmn-; Fallae, 23 e
" pn:"”

We tend to find stories and

patterns even when laaking

W fill in characteristics from
sterectypes, genaralities,
and priar histaries

o e imagine things and people
we're familiar with ar fond of as
bretter

bam »

Moval luck »
Duteama xiss «

Not Enough
Meaning

We simplify probabilities and numbers
ta make them easier to think about

We think we know what
other peeple are thinking

W project our current mindset and
assumptions onte the past and future



COGNITIVE BIAS #1

Scarcity Effect

(H ertibpaon tn¢ Znaviotntac)

Elval n taon twv avBpwnwv va anodibouv peyaAutepn afla o avilkeipeva mov Bewpouv OTL ival omavia,
KOl LLLKPOTEPN aflal o€ tpaypata mou gival os adBovia.




ThaVl/erge / Tech / Reviews / Science / Entertainment / More 4+

PLAYSTATION / GAMING / ENTERTAINMENT

Where to preorder Sony’s nhew Spider-
Man PS5 console and accessories

/ A special edition PS5 €1d a new
LUdIOTI 1SS LUIT 1L UIISI fcqcuring the
symbiote are still available and wiill
ship on September 1st.

By Antonio G. Di Benedetto, a writer covering tech deals and The Verge's Deals
newsletter, buying guides, and gift guides. Previously, he spent 15 years in the
photography industry.

Updated Aug 7, 2023, 9:06 PM GMT+3 | [J 1 Comment /1 New

SPIDERMANZ

— i SPIDER-AN 2 v f &

If you buy something from a \erge link, Vox Media may earn
Sony Spider-Man 2 PlayStation 5 bundle and console covers Image: Sony a commission. See our ethics statement.

B



¢I'.9 Explore PlayStation New & Upcoming Releases PS5 PS VR2 Hardware Accessories Games Deals

The PlayStation Experience. Discover even more reasons to shop with us. Learn more.

Home > Hardware > PlayStation®5 Console - Marvel's Spider-Man 2 Limited Edition Bundle

PlayStation®5 Console -
Lrrs  wam Marvel's Snider-Man 2

Limited Edition Bundle

$59999

Storage: 825 GB

- 12 ™=

Release Date: September 1, 2023

SPIDERMAN 2

@ @
L

M %)
z Buy now, pay later with Klarna. Learn more

Game available to download from Friday 20th October 2023.

Get the PlayStation®5 Console - Marvel's Spider-Man 2 Limited

Edition... + more

B



A Newsletter

Trending =0

Home > Games

Marvel's Spider-Man 2's limited edition PS5 consoles have reportedly sold out almost immediately, within just minutes of pre-orders opening.

MICHAEL BRANDON INGRAM  PUBLISHED JUL 28, 2023




Stockx Q_ Search for brand, color, etc. Browse News

About Help Sell [®

Login

Home / Sneakers / Nike / SB / SB Dunk Low / Nike SB Dunk Low Staple NYC Pigeon @ Q? [9
Nike SB Dunk Low
Staple NYC Pigeon
=@ Only1Leftin this Size!
Size: EU 43 v ‘
Place Bid Buy for €91,280
Sell for €18,695 or Ask for More -
Last Sale:
€31,561 View Asks | | View Bids | | View Sales

A €6,993 (28%)

{73 StockX Verified

@ Our Promise

Related Products

& W 7

Y

Condition: New v

Qo

B
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Buy for €91,280
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COGNITIVE BIAS #2

ning Effect

(H ertibpaon tn¢ MAatoiwonc)

[LKAL KAl £€AYOU UE SLAPOPETIKA CUUTTEPACHOTA, OVAAOYQA LE TO TIWE O
napouoLaletol po mAnpodopia




HALF
FULL

HALF
EMPTY




Which shampoo is more expensive?

§
JAIRCARE

DAILY
CLARIFING




Which coffee is the strongest?

ARABIA
COFFEE




S
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COGNITIVE BIAS #3

N (H entibpaon tng Kovwvikng arrodoxrng)

H enidpaon tng KowwvLKNES amodoxng KAVEL TOuC avBpwItoug val okedTovTal Kol
ouumnepldbEpovTaL, LE TOV (6LO TPOTIO TTOU OKEPTOVTOL KOl CUUTEPLPEPOVTOL OL AVOPWTTOL TTOU
glvoll KOVTA TOUC






ALEXANDROS_KOPSIALIS
¢ Posts

@ alexandros_kopsialis ¢
Paid partnership with lavieenrose_gr

@5, Liked by anna_fragkou and 557.372
others

alexandros_kopsialis @lavieenrose_gr
View all 42.938.941 comments

dpg7000 EAeog e Ta Tayk
vasilistorosidis35 Eou kat 1o MAZOK ( 10

TIaALO 10 0pBG60%0 ) TETola Awpa &3 &2
@alexandros_kopsialis

24 November 2020 - See Translation

B
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7 people are looking right now
In high -t L LY Booked 22 times in the last 24 hours

Great Value Tndnr
Twin/Double Room e

Excellent
3,613 reviews

€104

includes taxes and charges

Select your room >

S Novotel Phuket Kata Avista Res~itcad Sra

) Expedia
£789

per person

View Deal

(

View more package info v

(@)(@)(@)®)(¢) 3,696 reviews

#1 Best Value of 36 holiday packages in
Kata Beach

= Free Wifi
fm Free parking
= Pool

B
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Average Rating Did the item fit well?

Small [ 4%
4 89 True to Size CGEEEEEEEEEEENEENENNNNS $©6%
| |
Large 0%

J

View Local Reviews 5.00

All Reviews Image Rating Allv Filter by product (color or size) Allv Sortby Recommendwv

kT
A |

Iy Helpful (3)  «ee

, stylish and comfortable, i like it
Waist: 65 cm / 26 cm

Height: 162 cm /64 in Transiate
More
Overall Fit: True to Size Color: Black and White
1 Oct, 2023 Size: S
= iy Helpful (1)
Product Quality: Really Nice i like it @
Overall Fit: True to Size Color: Black and White
2 Oct, 2023 Size: M
sy [ﬁ aee
OEIKH H MMAOYZA EAADPIA K METEOQOZ
2QzTO
Translate
Overall Fit: True to Size Color: Black and White /FA
21 Sen 2023 Size' L
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( 169 ETLOKETTTEC BplokovTal online pali e EcEva J

DARPHIN

HYDRASKIN RIGH

i e ey ey
Colet MY BADTEN GBI
L B B HEBAITI EEAM

CPO0G KETWT 1.7 0

Darphin Hydraskin Rich Kp€pa

Evudatwonc 50ml
AwaB®goipo
26,96€
KHOIZIA
MPOXOHKH XTO KANAO

Natura Siberica Bereza Polar White
Birch Evudatikn 24wpn Kpéua Gel
yla Aurapn & AKvelkn Emmideppuida
50ml

ALaBEoLpo

8,66€

[MADOZ
MPO2OHKH 2TO KAAAG

i 20 MIKIA

IArmoLIPID

‘Tumifousin Berpogeis. ou Moen Mikuwsoaedan [Peicosand|
e Wy et o piy Red yeast i) b
oo O Aeimtbhn

. ‘I

| MADAS

Armolipid ZupmAnpwpa
Awatpodng Na Tov EAeyxo Tng
XoAnotepoAng 20tabs

AwaBéoLpo

14,80€

AQHNA

Feroglobm

CAPSULES
Zidnpoc

wu?dmé om B12

"OUPWTIC wa“onwon;

ﬂ'ﬂ'm}ﬁl‘immp@

A'-{_u‘?_ﬂ'(.pclpivnq

Vitabiotics Feroglobin Slow

Release 30caps
AwaBeoipo
9,59€
AGHNA
[TPO2OHKH 2TO KAAAG

B



> 3 COGNITIVE BIAS #4
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SHOP DY DEPARTMENT « Soarch or entar web 1D E w

LOWEST PRICES OF THE SEASON SALE: ONLY 15:52:15 LEFT! SHOP SPECIALS
SHOP YOUR LIKES, LOVE YOUR PERKS moouTmone | RIIRL e

(HURRY—ENDS TONIGHT!J

OUR

LOWEST
PRICES

ME THE CSEACNAN




L MasterClass All Categories v Q, Search MASTERCLASS @ WORK LOG IN

2 MEMBERSHIPS FOR THE PRICEOF 1./ | orrer enos soon

LIMITED TIME
2-FOR-10FFER.

Learn from the world’s best.

‘our email address

Keep me up to date on class events and new
releases.

tarting at $15/month (billed annually)

y sharing your email, you agree to our Terms of
Service and Privacy Policy,
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Bprikec éva and ta KOOL kounévia

Jag, nou divouv extra éknTwon 15%
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KOOLFLY

WEURUL Wilh WewiGeoww

{ Hurry Up! Very limited items!
DISCOVER TEMENO

“...We are not perfect,

we are a work in progress.

Perfection is the death of innovation...”
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Original

+30 22314 40010 [

KOOLFLY [~

CLOTHES FOR HIM

BILLACK

SHOP NOW

60%

CLOTHES FOR HER

Wi

Variant 1 - FOMO

‘ Black Friday is LIVE! T 3h13m 46s

— KOOLFLY 2 QP

CLOTHES FOR HIM

BILLACK

SHOP NOW

60%

CLOTHES FOR HER

B



Original Vs FOMO

6.00% -
4.00% +
3.54%
2.63%
T 2.31%
2.00% +
1.50%  1.50%
1.19%  1.20%

OUO% ] ] ] 1 1 1 ] ] ] 1 1 1 1 1 ] ] 1 1 1 ] ] ] ] 1

0 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23

Hour
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Original Vs FOMO 63,3%

@ CR-original @ CR-FOMO

6.00% l
5.78 r
| /
| /
/
4.00% ,‘
360% @ [ 4%
/ 3.51% ~@
/
284%)/ 263%
-~

251 % ' 231 %
/2_01 % 2.04%

59

2.14% 2.09%

T

200% 1.92% 218% A
2.00% e '/ 1.77%
1 1%
- [}
1
1
1
1
1
- 1
1
1
1
1
O-UO% ] ] ] 1 1 1 1 1 ] ] 1 1 1 ] ] ] !l 1 1 ] ] ] ] 1
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COGNITIVE BIAS #5

Anchoring Bias

(MpokataAnyn tnc Aykiotpwonc)

Eival n taon va Baotlopaote mapa oAU oTic MANPodopLeC IOV HaG TTOPEXOVTAL OTNV apXn
¢ Sadikaoioc okEPNC Kal arnodpaonc Hag



Shared hosting made easy.

The resources you need to build the way you want. It's the perfect solution to get online fast.

RECOMMENDED

BASIC PLUS D RO

Compare all When you just need one site. Perfect for multiple sites. Get additional privacy and Get more speed and processing

Sh r d h tin security features. power.

are 0s g SAVE 75% -oo- T SAVE 51%
lans.

p €2079,’m0* €5016lm0* €5.16,’mﬂ* €13.20/m0"
Normally €H34 12/mo term Normally €387 12/mo term Normally €28:86 12/mo term Normally €273 12/mo term

12 months 36 months Auto-renews at regular rate Auto-renews at regular rate Auto-renews at regular rate Auto-renews at regular rate

Hosting Features

1 Free Domain - Ist Year v v~ v v

Free SSL Ist Year v v v

Free CDN Enabled v v v v

# of Websites 1 2 3 5

B



Try before you buy!

How many contacts do you have? 500 v €EUR
which planis . )
£ 2 Premium Standard Essentials Free
Or yous

Scale fast with dedicated Sell even more with Send the right content at the Easily create email campaigns
Take our short quiz to save onboarding, unlimited personalization, optimization right time with testing and and learn more about your
the guesswork and allow us contacts, and priority tools, and enhanced scheduling features. customers

support; built for teams. automations.

to personalize our
recommendations for you.

Starts at ,

€333.93 Free for 1 month Fl'ee for T month €()

/month* Then, starts at Then, starts at /month*

€19-08 /month p €12-40 month*

< Buy Now > < Sign Up Free > < Sign Up Free > < Sign Up Free >

Y% Find my plan

*Qverages apply if contact or *See Free Trial Terms. Overages *See Free Trial Terms. Overages *Sending will be paused if
email send limit is exceeded. apply if contact or email send apply if contact or email send contact or email send limit is
Learn more limit is exceeded. Learn more limit is exceeded. Learn more exceeded. Learn more

Monthly Email Sends 150,000 6,000 5,000 1,000 /FA



‘Evag kéopog, kahUtepog yia 6Aoug.

To rpoypappa tTng COSMOTE

‘EAa otnv COSMOTE

1

YMNOZTHPIZH MY COSMOTE

IYPAPETAL...

®QTHE (&)

=]

-
4 # X akolouBei Travrou! TauTtdxpo ISKepaia Kal eykardoTaon! L4
- ougke -

9,00€

Entry Pack

Me To TTAOUGIO THAEOTITIKO
Treplexopevo Tou Entry Pack,
KOAUTTTOVTC O avAyKeg OANG TG
oikoyévelag kal Twpa AQPO 2
prveg Ta kavéAia Tou Cinema
Pack!

.

MNakéra COSMOTE TV

Cinema Pack 12,00€

‘OAd Td OTTOKAEIOTIKG
KIVNUOTOYPAQIKA KaVvAAIX
COSMOTE CINEMA & COSMOTE

SERIES kabwg kal 0Aa Ta KavaAia
Tou Entry Pack g peiwpévn Tin.

Sports Pack 25,00€

ato TIG KAAUTEPEG DIOPYAVWOEIG
TT0800@aAipoU, UTTAOKET Kal GANWV
ABANHATWY Kal TTépE Povo

online AQPO Wi-Fi extender.

Full Pack 28,00€

KIVNPaTOYPA®PIKO, TTAIOIKA,
VTOKIPQVTEP, GAAG Kal aTTO OAEG TIG
AyaTTNHEVEG BEPATIKEG KATNYOPIES Kall
Tape povo online AQPO Wi-Fi
extender.




‘Evag kéopog, kahUtepog yia 6Aoug.

To rpoypappa tTng COSMOTE

# 2c akoloubei TravTou!

Entry Pack 9,00€
Me To TTAOUGIO THAEOTITIKO
Treplexopevo Tou Entry Pack,
KOAUTTTOVTC O avAyKeg OANG TG

oikoyévelag kal Twpa AQPO 2
prveg Ta kavéAia Tou Cinema
Pack!

TauTtdxpo

Uw(ﬁ

‘EAa oty COSMOTE  YMOZTHPIZH MY COSMOTE  ®QTHE | o)

(=

.

MNakéra COSMOTE TV

Cinema Pack 12,00€

‘OAd Ta OTTOKAEICTIKA
KIVNUOTOYPAQIKA KaVvAAIX
COSMOTE CINEMA & COSMOTE
SERIES kabwg kal 0Aa Ta KavaAia
Tou Entry Pack g peiwpévn Tin.

Sports Pack 25,00€

ATTOKAEIOTIKO OBANTIKG TTEPIEXOHEVO
atmoé TIG KAAUTEPEG DIOPYAVWOEIG
TT0800@aAipoU, UTTAOKET Kal GANWV
ABANHATWY Kal TTépE Povo

online AQPO Wi-Fi extender.

\’\ |ypd(p£TGI...

apcia Kol gyKatdoTaon!

Best Value

Full Pack 28,00€

ATTOKAEIOTIKO ABANTIKG TTEPIEXOHUEVO,
KIVNPOTOYPAPIKO, TTAIBIKA,
VTOKIPQVTEP, GAAG Kal aTTO OAEG TIG
AyaTTNHEVEG BEPATIKEG KATNYOPIES Kall
Tape povo online AQPO Wi-Fi
extender.

=]




SR 01472 705]8 Dalivecy iaturites [] Get the Temu App

T Hello, Fotis Ant = (3]
_ b Best Sellers &3 5-Star Rated a Halloween Deals  New Arrivals  Women's Clothing ~ ('-’ rup @ g Oidoer;]ét A::c:ﬁnt @ Support = EN t’

Home > Women's Clothing > Women's Dresses

Filters Trending items

Women's Clothing Size

() XS(34) ) XXS(32)

) S(36) ) M(38)
L(40/42) ) XL(44)

C ) XXL(46) ) Asian One-size

+ View More

Color

Lightning deal | 04:27:58 Lightning deal | 04:27:58 Lightning deal | 04:27:58

Swiss Dot V Neck Dress, Casual Cinched... Lantern Sleeve Ribbed Knit Dress, Casu... Ribbed Bodycon Mini Dress, Casual Cre...  Solid Turtle Neck Rib Knit Dress, Elegan

i 12,97€ 1sold [-65% @ 12,57€ 100sold [-69% | \ */) 4,57€ € 58sold [-81% (&) 6,07€ € 416s0ld [-73%| K )
+ View More Only 2 Left o just bought Only 4 Left e just bought Only 2 Left @ just bought
*k ok kk (217) * % % x4 (170) * % % kA (5986) * % % % 4 (320)
Material
) Polyester

) Dacron and Spandex

) Sequins



Framing Effect
"112,57€ 41.49|100s0lc

Only 4 Left © just bought
* Kk kK (170)

Scarcity Effect Social Proof




FREE DELIVERY

Mobile 11 Pro 256GB

+FREE Antivirus Software
+ 520 Voucher

Purchasad by 10 cuslomars

$599.99

BUY

<5PCS

Mow in 10 stores

P THAN

98%

AELAARILTY

B



FREE DELIVERY Affect heuristic

AR THAMN

Doubt-avoidance tendency

RELIABILITY

Picture Superiority Effect

19

D Iffe rent Associations Mobile 11 Pro 256GB System]

Cognitive biases ——— SO

rhonaus h alsifand & System 2
+FREE Antivirus Software Bonus as Burden
Decoy Effect + 520 Voucher
Purchased by 10 customers Social Proof
Contrast Effect $599.99
Salience BUY Path of Least Resistance
Scarcity & Loss Aversion
<5PCS e
NOow In U stores Hyperbolic Discounting

B
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dopepa deppativng o A ypappn

Kwb. : 012220608977_002

85,90 €

Xpuwpa: Maopo
L

EniheEe peysboc

QARHIOE MECESON

MPOXZEHKH ITO KAAAGI

Nepiypapn -
®épepa ano pat Seppativn os A ypappn. Mavikia 3/4 ka

SlakoopnTikeS papse. T YeL uwoc 180 gk

NAnpowopiec Mapadoong +

IovBeon +

B



OAHIOXz MEFEOQN

International

XL




BPEL TA KPALIA
[10Y 20Y TAIPIAZOYN!
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{ PERSONAS

INFORMATION
ARCHITECTURE

o— WIREFRAMES &

Ul

& visuAL DESIGN

=

é% COLOURS

TYPOGRAPHY

i PROTOTYPES

COGNITIVE
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Apyikn > Mavpo Gel KaBapiopou yua Mpdowno & MATia 50m

=l Maupo Gel Ka@apiopou yia Npocwmno & Matta
Neutrogena 5 0 m I

Apivita

Cream
concentrated N RS | R
pacipepsl Extra Anti-Pollution Gpdon

UNSCENTED

2 64 { e - AlaBEoipo
J o Kwbikog Eiboug: 0005009481164

[ R O X

AENTOMEPEIEE

Maopo detox gel kaBaplopoo pe evepyo AvBpaka Kal mpomoAn, Tou KaBapifel anoTEAEOPATIKA TPOCWO KOl patia juwpic va epediiel.

MayvnTiZel pakLyLat Kol pomoue e eVEpYD QvBPOKD KOL NMLOUC kaBApLITIKOUE MapdyoviES

AQPEAN META®OPIKA*

£

OF Mapayyehles Qv Twy 35

€ XAMHAEL TIMEZ

A0 L -
KOGDE UEPQ, OAD TO YpOVD

V AIOAAEIZ ZYNAAAATEL
MeplogoTepa amd 15.000 mpolovTa oe
420 papkec.

WIdCUSTOMER

AQPEAN

METAQPOPIKA

XAMHAOTEPEZ TIMEZ

MAOGE MNEPIZZOTEPA

B



KRR VYrilbe & DRANUY TATTFIRDT AlTNAL W Liaikbae RRAITTIHNVUFIL S e VAV S QiR FJYVSIT Hirvasvrcas -

Home > Kpépec xepuwv > Hand Cream Krema Xerion gia Xira Skasmena 50 ml

2 m Hand Cream Kpépa xeplwv yLa Enpd okacpéva 100 ml ﬁ,
_: Neutrogena
= hcut IU};C”“ Kwoilkoc: 3928719038129
_—y DEVELOPED WITH DEHMATLOGISTS R RN R
‘ !% I - H Suxrh oou tan
cur - ALK TN EVLEDN TN
NORWEGIAM %6‘5 6276-5 €1 1, 65
| 4 EORMULA
k3 W KepdiZerg 395 movToug
Hand 100 200 400
' Cream 2,87€ 3,87€ 3,67€
concentrated
==
‘-
' ((UNSCENTED )
=" 1 v (&) nrozenkH zToKANAGl G,
- instant reliet of dry, e
E chapped hands
== i st a drop
- n justa
.
== Ayopaoe MeEpLOOOTEPQ, KEPOLOE TEPLOCOTEPQ!
-
i 3 tepaxio 4 tepdxua 5 tepaxia

€2,45 /Tepaxo €215 /Tepaxio €1,95 /Teuexwo

To éwpo oou

ME tnv ayopa tou Hand Cream Kpepo xepuav yic Enpo oxaopeva 100 ml '
AQPO 1 Liftactiv Collagen Specialist 15 ml.

Ma Awkaiwpa emotpodne evtog 14 npepav 0 Aodaleic ayopéc o mpootateupévo mepLBaiiov L, Kdéheoe pag oto 210581 33 43 yiLa omoladhnote BoNBELa XPELAOTELS /F/A



76 / 0 of consumers search companies before

deciding to visit their physical location.

Source: VO / BrandExtract, 2022
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MATCHING YOUR

CUSTOMER'S

Trust

(that you are offering me
the best choice)

= XP

ECTATION

B



MATCHING YOUR

CUSTOMER'S EXP

Trust Faith

ECTATION

(that you are offering me (that you will not disappoint

the best choice) me

B



MATCHING YOUR

CUSTOMER'S

= XP

Trust Faith

(that you are offering me (that you will not disappoint
the best choice)

me

ECTATION

Commitment

(that you will always do your best to
assist me

—
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PERCEIVED VALUE

0

H avtlAnmen aélo eivol to 0deNoc rou MLOTEVEL OTL EAaBE 0 TEAATNG, LETA TNV Qyopd TOU.
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Top Funnel

Mid Funnel

Bottom Funnel
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Emotions

A 4
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Decisions
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