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How  c a n a  s ingle  S upe ra pp
addres s  various  bus ines s  
needs  of e- c ommerc e 
brands ?
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Busy, overwhelming life online
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S ourc e:
* Data Reportal,  Digital 20 23 : G lobal
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A C C E S S ING  A ND LIS T E NING  T O  M US IC
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M E E T ING  NE W  P E O P LE  A ND M A K ING  NE W  C O NNE C T IO NS

B US INE S S - R E LA T E D R E S E A R C H
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110
apps  ins talled



Us ers  w ant a  one s top- s hop 
for  a ll interac tions  w ith brands

of these spend their 
time in a single app
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Source: Statista

of us ers  s pend 
mos t of their time 
on jus t 3 apps

77% 
Almos t

5 0 %



Users want
a superapp
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W hat does  it tak e to be a  S uperapp?

T ravel 
bookings

Loc ationFood 
delivery

Health & 
Ins uranc e

C ommunic ationFinanc ial 
s ervic es

B ill & 
Utilities

Payment

eC ommerc e

large, active audience 
that spends time on it

convenience for the 
users

essential function users 
would never give up, 
such as communication

versatility and many 
services



# 1  me s s a ging 
pla tf orm in 
G r e e c e :  
R a k ute n V ibe r

Source: Viber internal report, 2022 Viber Media S.a.r.l  - Proprietary and confidential

9 1% 
penetration*



      

2 0 10

Free calls 
on iPhone T ext 

mes s aging

2 0 11

Launc h on 
Android

● V iber Out
● S tic ker 

Market

● Public  c hats
● V ideo c alls

C hatbots

● E nd- 2- end 
enc ryption by default

● Delete a mes s age
● C hat API for C hatbots
● B us ines s  Mes s ages

Ads

C ommunities

● Group voic e c alls
● B us ines s  mes s aging 

ac c ount

● Group video c alls ,
● Payments  in c hatbots

● Lens es ,
● Dis appearing mes s ages

● C hannels ,
● B us ines s  Inbox,
● V iber Pay

● C aller ID
● V iber P lus
● B us ines s  Ac c ount

2 0 12

2 0 16

2 0 13

2 0 14

2 0 17

2 0 18

2 0 19

2 0 2 0

2 0 2 1

2 0 2 2

2 0 2 3

2 0 15

V ibe r  
s upe r app

C oming s oon

● OT P s olution
● Enhanc ed- protec tion 

mes s ages
● B us ines s  C alls
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Rakuten Viber 
for Business:
an ec os ys tem of
s olutions  for all your 
bus ines s  needs
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Build brand awareness 
and generate new leads
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R a is e  br a nd a w a r e ne s s  a nd inf or m a bout 
pr oduc ts  a nd s e r v ic e s   

V ibe r  A DS

CTR
up to 4 %

than the indus try s tandard 

2 2 % HIG HE R
Viewability rate is 

R ic h B us ine s s  M e s s a ging

High s end- out rate 
(2 K mes s ages /s ec )

R ic h m edia & up 
to 1K c ha r a c ter s

P a y only for 
de liv er ed mes s ages
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B ra nde d Le ns e s B ra nde d S tic k e rs

2 5 0 k + 
S tic kers  s hared 
every minute

One- s top s hop
for all branding

AR- powered 
br a nd env ir onment

S y ner gy
with bots

E nga ge  a udienc es  & gener a te  new  lea ds
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Boost sales and 
increase ROI
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V ibe r  A ds R ic h B us ine s s  M e s s a ging

Pers onaliz ed 
of f er s

C T A s eliminate 
dec is ion fatigue

78 %
of c ons umers  prefer 
pers onaliz ed c ontent*

Robus t 
ta r geting

Dr iv e  s a les  w ith c us tom of f er s
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R ic h B us ine s s  M e s s a ging

E y e- c a tc hing 
ric h c ontent

R ema r k eting to 
target abandoners

C art abandonment 

c os ts  up to $ 18 B in 
yearly s ales  revenue*

T im e s ens itiv e
offer

F ight c a r t a ba ndonme nt
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R ic h B us ine s s  M e s s a ging

A utoma ted 
ups elling 
algorithms

C onvers ations  
turn into 
c onv er s ions

6 2 %
of c ons umers  prefer 
pers onaliz ed 
rec ommendations *

Da ta - dr iv en 
c ros s - s elling

Ups e ll & c r os s - s e ll
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Foster customer 
loyalty
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R ic h B us ine s s  M e s s a ging

V ir tua l
loyalty c ard

C R M  & C DP  
integration

6 4 %
of loyalty program 
members  s pend 
more money*

Long- ter m 
relations hip

B uild a nd s uppor t a  loy a lty  pr ogr a m
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Keep customers informed and support
R ic h B us ine s s  M e s s a ging

C os t- ef f ic ient 
notific ations

S M S  
f a llba c k

T OP - 3  mos t 
s ec ure mes s aging 
apps

Ins tant 2 4 /7
s uppor t

Liv e  & a utoma ted 
s upport

C onvenient 

2 - w a y
c ommunic ation



Don’t miss out — join top brands 
using Viber for Business !

20 000+
use Viber for 
Business
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Nik os  S y r ios
Sales Manager, CEE

Get s tarted with 
V iber for B us ines s
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