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The career each country desires the most, according to Google search data
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* O k6opog googlape «mmw¢ va yivw mIAGTOS" mMeEPIOCETEPO
armo KABe AAAN GouAeLd.

= >1tnVv Kiva ol mepioootepol mMoAiteg BEAouv va yivouv
dlat popoAodyal.

= >tnv EANGGa Onwg Kal o€ TTOANEG AAANEC X WPES P AXVOuV
TTWG VA YiVOUV OUYY PAPEIC.

= AAN\eEC Kopu@aiec avalnTroELG €ival Ol X OPEVTEC,
EMIX ElpnUaTiec kat YouTubers.



TOP 10 ENAITEAMATA

1.MIAGTOC

2.2 LYY papeag

3. XopevuTng/Tpla

4. YouTuber
5.Emixeipnuatiag
6.H Bomoloc
7.Influencer

8.T1 poy pappaTIOTAG
9. TpayoudloTNC
10.A doKaAoC




Otav peyahwow BéAw va yivw Tik Toker 7

YOU TUBER KAI INFLUENCER???

—— Professions of the future

| plan to get a job I plan to go to college I plan to become a
after school after school social media
‘ 2 influencer

g

|
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NATI;;;

Earnings
60.59%

Free
products

62.18%

o

L
Meeting other

E “ influencers

Holidays/ 47.52%

travelling

46.34%

)9

Being a
‘celebrity’

37.23%

Followers

46.93%

N/A Nothing in particular ’ 9.70%



MCKINSEY &
COMPANY
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Baby boomer Gen X Gen Y (millennial) GenZ
1940-59 1960-79 1980-94 1995-2010
Context * Postwar * Political transition ¢ Globalization ¢ Mobility and
¢ Dictatorship and ¢ Capitalism and ¢ Economic stability multiple realities
repression in Brazil  meritocracy * Emergence of ¢ Social networks
dominate internet e Digital natives
Behavior * |[dealism * Materialistic ¢ Globalist ¢ Undefined ID
¢ Revolutionary e Competitive ¢ Questioning e “Communaholic”
¢ Collectivist * |Individualistic * Oriented to self ¢ “Dialoguer”
¢ Realistic
Consumption e |deology e Status e Experience e Uniqueness

¢ Vinyl and movies  ® Brands and cars ¢ Festivals and travel e Unlimited
¢ Luxury articles * Flagships e Ethical
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Gen Z /«True Gen»
e Kivnromoiouvtal yla molkiAoug

A&y ouc. The search for the truth is at the root of all Generation Z’s behavior.
* [liotevouv Babid otnv _ _ _ L
i i ‘Undefined ID’ ‘Communabholic’ ‘Dialoguer’ Realistic
GTTOTE)\EOHQTIKOT nta tov 6[(1)\OYOU “Don’t define yourself “Be radically “Have fewer confrontations “Live life
yla TNV £m O\UOT] OUYKpOl'JGE(DV KAl TN in only one way” inclusive” and more dialogue” pragmatically”
BeAtiwon Tou Kéouov.
*  Aaupdavouv amo@doelg Kal
oxetiCovtal Ye 16puUATA UE AK PWC
OVOAUTIKO Kal pEG}\IOTlK(') Tp(')ﬂo. Expressing Connecting through Understanding Unveiling the truth
individual truth different truths different truths behind all things

W\

* =€Kivnoe O€ MIa EMTOYX I OIKOVOMIKNG EunuEpiac Kal e0TIAEL OTOV €AUTO TNC.

e Ta péAn TNng ival 1o 1I86eaAIlOTEC, TTIO CUYKPOUCLIAKOI Kat Aty Stepo TTpdbupol va
SexTOUV OLAPOPETIKEC ATTOY EIC.

Millennials, / «n yevid pou»




GEN Z Nnolo SOCIAL AOI
NPOTIMOYN:

(1) Twitch

3.37%

N/A | wouldn’t choose
to be an influencer
on any platforms

7.13%
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Charli D’Amelio
Ve ﬂ 193,900,000

B,; James Charles

é 3 59,400,000

"B MR BEAST
3 60,600,000

“ 58 Emma Chamberlain
" = 3 15,900,000

Markiplier
Bl 3 16,200,000

GEN Z ATANMHMENOI INFLUENCERS

Addison Rae
5 ﬂ 128,600,000

Kim Kardashian
ﬂ 331,000,000

¥-Y . CoryxKenshin
2L 3 3 6,600,000

? Jake Paul
m 36,900,000

Kylie Jenner
[} 408,100,000

12
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MOIOI EINAI OAOI AYTOI;

charlidamelio

charli d’'amelio

1291 Following 151.6M Followers 11.5B Likes

dwts vlog below :)
& youtu.be/hP6KGX5SPJg




KAI TQPA TI;

21,2 dloekatoupvpta dodpla

O kAd&do¢ tou Influencer Marketing avapévetal
va @gtdaoel ta 21,2 diloekatoppupla doAdpla
TTAYKOOMiwg To 2023.

Eixe alia poAig 1,7 dioekatoupvpia dohdpia 1o
2016.

E@taoe ta 16,4 dioekatoupupta Sohdpia to 2022
Akoua kat otnv EANGGa n KuBEpvnon mpox wEAEL
o€ POPOAOYIKOUC EAEy X ouC oTtouC I nfluencers




AYO OEMATA:

I'm tired of being

influenced '

i EVERYBODY WANTS TO BE

AN INFLUENCER BUT
NOBODY WANTS TO BE
INFLUENCED. yy

1. H TIPOZ®OPA MEIANAQNEI
AYZANAAOIA ME THN ZHTHzH

2.TIA NMO20 AKOMA OA EXOYN
TOZH AYNAMH Ol
INFLUENCERS;
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2YMMNEPAZMATIKA

* NIQZTE KAI AKOANAOYOHZTE TO KOINO
2Az. MHN ANOPPINTETETO TIK TOK Qz
KATI EOHMEPO KAI NEANIKO.

- HIMNOPOZ®OPA TQON TIK TOKERS OA
MEIrAAQNEI KAOHMEPINA, ENIAEETE
NMPOZEKTIKA ME NOIOYZ OA
2YNEPrAXTEITE.

&

- OTAN KI EN'Q METAAQZQ OEAQ NATINQ
TIK TOKER.




EYXAPIZTQ

Xplotiva O wrevormrouAou
Senior Digital Consultant
info@ascend.gr
www.ascend.gr

“ll""" _______ ~
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