Brand Storytelling: From attention to connection.
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The brand.
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Attention span.
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The Brand tocus.
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Marketing

Your Identity Your Message
It's the Why It's the How
@Z@ Long Term Short Term
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Doing
DELIVER
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FEATURES BENEFITS EXPERIENCE IDENTIFICATION IMPACT
"What it is" "What it does" "What you feel" “Who you are” “Why does it matter”

1900 1925 1950 2000 2023

The (r)evolution.

Source: The Brand Gap, by Marty Neumeier



Quiz time.

Tencent Holdings Ltd. is a Chinese multinational technology and entertainment company.
Stock price: 0700 (HKG) HK$320.00 Revenue: 482.1 billion CNY (2020)
(est. 1998) Source: Wikipedia


https://www.google.com/search?sca_esv=585519558&sxsrf=AM9HkKkBPiUUskUTGfmt7Yzfgy9rhud8xw:1701063263836&q=tencent+stock+price&stick=H4sIAAAAAAAAAONgecRowS3w8sc9YSn9SWtOXmPU5OIKzsgvd80rySypFJLmYoOyBKX4uXj10_UNDZOSzXJTLNOKeRaxCpek5iWn5pUoFJfkJ2crFBRlJqcCACfx6ENTAAAA&sa=X&sqi=2&ved=2ahUKEwjV5NK8uuOCAxVShf0HHZxNDYIQ6BN6BAhTEAI
https://www.google.com/search?sca_esv=585519558&sxsrf=AM9HkKkBPiUUskUTGfmt7Yzfgy9rhud8xw:1701063263836&q=HKG:+0700&stick=H4sIAAAAAAAAAONgecRowS3w8sc9YSn9SWtOXmPU5OIKzsgvd80rySypFJLmYoOyBKX4uXj10_UNDZOSzXJTLNOKeRaxcnp4u1spGJgbGAAAiFQXsUkAAAA&sa=X&sqi=2&ved=2ahUKEwjV5NK8uuOCAxVShf0HHZxNDYIQsRV6BAhTEAM
https://www.google.com/search?sca_esv=585519558&sxsrf=AM9HkKkBPiUUskUTGfmt7Yzfgy9rhud8xw:1701063263836&q=tencent+revenue&stick=H4sIAAAAAAAAAOPgE-LSz9U3MDEwLivJ01LJKLfST87PyUlNLsnMz9PPL0pPzMusSgRxiq2KUstS80pTF7Hyl6TmJafmlShARQDo50_xRgAAAA&sa=X&sqi=2&ved=2ahUKEwjV5NK8uuOCAxVShf0HHZxNDYIQ6BMoAHoECFkQAg
https://en.wikipedia.org/wiki/Tencent

If you don't know its story, If you don't know its story, If you don't know its story,
it's just a thing. it's just a drawing. it's just a building.

If you don't know her story, If you don't know his story,
she's just a woman. he's just a man.




Just Do It.



BENEFITS

EXPERIENCE

FEATURES

*IDENTIFICATION
Nike One

49,99 €

ENA MONTEAO A KAGE APAZTHPIOTHTA.

To kohav Nike One eival Eva eEQIPETIKA EVEAKTO KOUUATL yia KABE dpactnploTnTa, arno Ty TIpoTovnon HEXPL TIC OTIYHEC
Yaidpwanc. H avetn oyediaon armouakpuvel TOV 1OpWTA yia aTeyvr) aigdnan. EmmAcoy, n adladavic axediaon egaodalilel

amoALTn olyoupla Katl Kaiuvpn. Auto To Tipolov eival gTiaypevo arod TovAdyotov 50% veEC avakUKAWLEVOL TIOAVEDTED.
MNMpottovigou. ATtoAauae oTEYVI aigBnan.
To ehaoTIKO Udaopa pe Texvoioyia Dri-FIT armopakpovel Tov 1GpwTa aro 1o dEpua, yia TIo ypnyopn eEATUION, OTEYVA

aioBnon Kat avetn edapuoyn. To diTLwTo LAIKO aTic yauTiec etaadalilel dpooepn aloBnan.

Awc' Ta 6ha. Niwoe oiyoupid.

To vpaopa pe adiadgavr oxediaon xapilel aroiutn kalupn ota fadid kabiopata. AlaBetel (wvn Y TIEplypaApUa g8 aynua
V ttiow mtou xapilgl EVTUTIWOIOKO OTIA.

AovLAepe £€umntva. Meive oe eTOIpOTNTA.
H oxebiaon nephapBavel 6o Kpugec Toemec otn (wvn HEgaiou UPouc, WOTE va eloal TIAVTA 08 ETOIUOTNTA Yia KABE

MpOKANON TNC NUEpAc. H ToEmn miow eival apKeTd eupUywpn yia TNy anodnkeuvon Tou TNAEdhwvou gou.

AETITOUEPEIEC TTPOIOVTOC

® > tevn edappoyn yia aiobnon mmou aykahalsl To owpa
® Mrkoc 7/8

® Meogaio oo

® >wpa: 78-79% moAlveEotep/21-22% omtavtel. AyTuwTto vAkS: 81% nolveotep/19% omavret.

PURPOSE (?)

IMPACT



INPUT OUTPUT

They are capable 100%
to evaluate the best fit

They know exactly what
they are looking for
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Hypothesis.



THERE IS NO

MIDAS
TOUGH

THEY GONNEGT
YESTERDAY AND
TOMORROW,

TODAY

THROUGH STORIES
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Rebirth

Over time, you've accumulated a wealth of experience and
knowledge. Today, youre harnessing that to start a whole
new chapter, and become an even better version of yourself.

Nike TVC Archetype

Source: Storytelling for Leaders, Keith Yamashita



MOTIVATIONAL
EMPATHETIC

INSPIRATIONAL

Nike TVC - TOV



We are not the of our story.



JUST GET UR.
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" FIND YOUR GREATNES
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| Npomovioow. Andhavse oTeyvi) aigenan.
To ehaomixd daopa pe Texvohoyia Dri-FIT amopaxplver Tov ipdta amd 1o &éppa. yia mo ypdyopn efdran, oty
alofnon kol Avetn epapuoyh, To SiTuwTd UAKS aTIC YaUTES efaapariCel Spoospd alodnan

Ao’ Ta Gha. Nuboe oyouped.
To Opaoua e ablagavi gxebiaon yapife andhutn kahugn ota Pafia kaliopara. Aaite {ovn we NEpiypaUpa OF Oxfua
V miow mou xapio eviunwaakd o,

Bodhede EEvnva. Meive or eTowpdTnTa.

H oyedicon nepiapPave io kpudéc Toénec otn (v pecaiou KYoUC, WOTE Va EicOl TTAVTA 08 ETOIRGTNTA yia kabe

npdscnan e nEEpes, H Ton micw eival opxeTa EUpoxWpn v Ty anoSikewon Tou TRAEROU ooL.
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Just Do It

IMPACT
“Why does it matter”




A character has a problem

And meets a guide

Who gives them a roadmap

And calls them to action

That ends in success

And helps them avoid tailure
Leading to Character transtormation

We are not NIKE

Source: Building a StoryBrand, Donald Miller



Storytelling isn't about “paramithia” ana
“Storydoing” matters



_?
i t‘ “i
, o . .Lh— ~ e I
.~ SN




-
Son
+

Koo ; ‘ gt

s/awareness wi

= WAL “ 0
¥

X




What it you can pay with creativity?
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https://neuroleadership.com/your-brain-at-work/the-neuroscience-of-storytelling/

Audience wants to connect with Brands,
brands are failing to connect with audience.

(yet)

The Hard Truth.



When our customer shares a purchasing experience
throught stories, we love it.

The Hard Proof.



Thank you.
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