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The brand.



The Audience.



The Apathy effect.
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Attention span.



The Brand focus.



The Customer focus.

CONNECTING+BELONGING



VS

Branding Marketing

CONNECT DELIVER

Your Identity
It's the Why
Long Term

Loyalty
Creates Value

Strategic
Emotion

Defines Trajectory
Quality of Leads

Your Message
It's the How
Short Term
Response

Extracts Value
Tactical
Reason

Defines Tactics
Number of Leads

Being Doing
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FEATURES
"What it is"

BENEFITS
"What it does"

EXPERIENCE
"What you feel"

IDENTIFICATION 
“Who you are” 

IMPACT 
“Why does it matter” 

1900 1950 2000 20231925

PURPOSE 
“How serves Society” 

2030

Source: The Brand Gap, by Marty Neumeier
The (r)evolution.



Tencent Holdings Ltd. is a Chinese multinational technology and entertainment company. 
Stock price: 0700 (HKG) HK$320.00 Revenue: 482.1 billion CNY (2020)
(est. 1998) Source: Wikipedia

Quiz time.

https://www.google.com/search?sca_esv=585519558&sxsrf=AM9HkKkBPiUUskUTGfmt7Yzfgy9rhud8xw:1701063263836&q=tencent+stock+price&stick=H4sIAAAAAAAAAONgecRowS3w8sc9YSn9SWtOXmPU5OIKzsgvd80rySypFJLmYoOyBKX4uXj10_UNDZOSzXJTLNOKeRaxCpek5iWn5pUoFJfkJ2crFBRlJqcCACfx6ENTAAAA&sa=X&sqi=2&ved=2ahUKEwjV5NK8uuOCAxVShf0HHZxNDYIQ6BN6BAhTEAI
https://www.google.com/search?sca_esv=585519558&sxsrf=AM9HkKkBPiUUskUTGfmt7Yzfgy9rhud8xw:1701063263836&q=HKG:+0700&stick=H4sIAAAAAAAAAONgecRowS3w8sc9YSn9SWtOXmPU5OIKzsgvd80rySypFJLmYoOyBKX4uXj10_UNDZOSzXJTLNOKeRaxcnp4u1spGJgbGAAAiFQXsUkAAAA&sa=X&sqi=2&ved=2ahUKEwjV5NK8uuOCAxVShf0HHZxNDYIQsRV6BAhTEAM
https://www.google.com/search?sca_esv=585519558&sxsrf=AM9HkKkBPiUUskUTGfmt7Yzfgy9rhud8xw:1701063263836&q=tencent+revenue&stick=H4sIAAAAAAAAAOPgE-LSz9U3MDEwLivJ01LJKLfST87PyUlNLsnMz9PPL0pPzMusSgRxiq2KUstS80pTF7Hyl6TmJafmlShARQDo50_xRgAAAA&sa=X&sqi=2&ved=2ahUKEwjV5NK8uuOCAxVShf0HHZxNDYIQ6BMoAHoECFkQAg
https://en.wikipedia.org/wiki/Tencent






FEATURES

BENEFITS

EXPERIENCE

*IDENTIFICATION 

IMPACT 

PURPOSE (?)



AI
Hypothesis.

They know exactly what
they are looking for

They are capable 100%
to evaluate the best fit

INPUT OUTPUT



T H E R E  I S  N 0

TODAY

MIDAS
TOUCH
THEY CONNECT 
YESTERDAY AND 
T O M O R R O W ,

THROUGH STORIES





Nike TVC Archetype

Rebirth

Source: Storytelling for Leaders, Keith Yamashita



Nike TVC - TOV

INSPIRATIONAL

MOTIVATIONAL

EMPATHETIC



We are not the HERO of our story.
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IMPACT 
“Why does it matter” 

2023

IMPACT 



We are not NIKE

A character has a problem
And meets a guide
Who gives them a roadmap
And calls them to action
That ends in success 
And helps them avoid failure
Leading to Character transformation

Source: Building a StoryBrand, Donald Miller



Storytelling isn’t about “paramithia” and
“Storydoing” matters



UNDERSTAND
PARTICIPATE
CONNECT
INVOLVE
DREAM

FEEL
LOVE

CARE



Storytelling is a deep human need for being

CONNECTED

(and then the sales/talents/awareness will follow)

RELEVANT

SAFE

UNIQUE

AUTHENTIC



What if you can pay with creativity?



NEURAL COUPLING

MIRRORING

DOPAMINE

CORTEX ACTIVITY

The Scientific Truth.
Source: neuroleadership.com

https://neuroleadership.com/your-brain-at-work/the-neuroscience-of-storytelling/


Audience wants to connect with Brands, 
brands are failing to connect with audience.

(yet)

The Hard Truth.



When our customer shares a purchasing experience
throught stories, we love it.

The Hard Proof.



Thank you.Thank you.Thank you.
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