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| LOVE TELLING STORIES:)
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EVEN BEFORE THE

CREATION OF THE

FIRST LANGUAGE WE
HAD STORIES
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STORYTELLER = INFLUER
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PERSONAL STORIES AND GOSSIP
MAKE UP ABOUT 65% OF OUR
CONVERSATIONS




PEOPLE ARE 22 TIMES MORE LIKELY
TO REMEMBER A STORY-BASED
STATISTIC



STORYTELLING CAN INCREASE
CONVERSIONS BY 30%



UID YOU FEEL THE







