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Influencer marketing is just paying someone
with a million followers to post a picture, right?

It’s time to separate fact from fiction
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Myth #1: “It’s All About Big Numbers"
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It’s not the size of following but the depth of

engagement. Big influencers can be balanced with
micro and nano-influencers with high engagement.
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It’s not the size of following but the depth of

engagement. Big influencers can be balanced with
micro and nano-influencers with high engagement.

Case study:
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X PARFOIS

parfois @

4142posts  1.5Mfollowers 778 following
PARFOIC

PARFOIS
Born with accessories. Grown as a full look brand.
&' www.parfois.com

Parfois is a global Portuguese fashion and accessories
brand offering trendy and affordable bags, jewelry,

shoes, and clothing for modern women.
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PROFILE GUIDELINES
DO’S DONT’S
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PROFILE GUIDELINES
PHOTO MUST

Positive attitude

Looking comfortable

We want what is real and authentic to you
Effortless acting

Natural hair and make up

We prefer exterior streetstyle

Clean background

Product should be the focus

We love natural light

Be yourself, we like you!
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OUTFIT RULES

Include too much of the environment

(especially brightly colored or distracting backgrounds),
as well as objects and props that don't make sense.
Avoid capturing situational lifestyle images with
expected scenes of partying, shopping, drinking,
smoking...

Avoid capturing known graphics, logos, and trademarks.
Don't post B&W pics

Don't over retouch your images
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RESULT
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STEPHANIA
MAKROPOULOU / 17,3k VIKTORIA MAROULI / 92,9k

; GINA SMARIANAKI / 24,2k
ELENI SPYROU / 17k KATHRINE EVANGELINOU / 69,8k -~

XENI KOUVEL / 2Tk

NICKY THOMOPOULOU / 27,3k

1oL DIMOPOULOU / 19,4k
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Myth #2: Do they really influence?

I%in materinl wnd avy af &3 corlents may mat be copad reproduced repuilabed, verd . dekrSated ar aved bo crente worion setthast NEWNEST s prior weitbes connerd . 19 soan vorlera’ 3 protected orled beciusl property of MEMRESE



NEWNESS iy S @NEWNESSAGENCY

Influencers are the modern-day word-of-mouth
marketers, and their power lies in

and ;
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Influencers are the modern-day word-of-mouth
marketers, and their power lies in

and ;

Case study:
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X OAKBERRY

oakberry @

671 posts 183K followers 50 following

OAKBERRY
Existe aCai ¢ existe OAKBERRY.
FOAKBERRY #TheSuperfFood wRespectThaeDAK

Oakberry is a Brazilian fast-food brand specializing in
healthy acai-based bowls and smoothies. It was founded
in Brazil in 2016 and now operates over 800 stores in
more than 50 countries worldwide
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#fitness #lifestyle #travel

#community #support
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Myth #3: "Influencers Just Post & That’s It"
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Effective influencer marketing is about
collaboration, not just a transaction. It's about
creating a genuine partnership and co-creating
content with influencers. Including insights on
aligning brand values with influencer persona.
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Effective influencer marketing is about
collaboration, not just a transaction. It's about
creating a genuine partnership and co-creating
content with influencers. Including insights on
aligning brand values with influencer persona.

Case study:
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X AOS

AOS

aosconcept

289 posts 6,409 followers 98 following

ADS
"Absence Of Sonance”® is a fashion & festyle concept for
contemporary people looking for timeless essentials.

WL TR
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AOS is a Greek fashion & lifestyle brand launched in
2022. It focuses on creating timeless ready-to-wear
collections for both women and men, along with
accessories, shoes, and bags. The brand emphasizes
"quiet living" through essential, high-quality pieces that
elevate everyday style and are designed to last.
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AOS brand DNA

Harmony / purpose

Quietness / personality

Timelessness / positioning

Qualiday [quality + everyday] / perception
Inclusivity / promotion

WEATIRARCIF U AR
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The consumer

Visits museums

Goes to concerts

Listens to podcasts

Likes to listen to music and tune out the city noise
Love to explore

Reads books

Appreciates an uncluttered home
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Brand Ambassador @MaryRetsina

Traveler / Content creator / Radio Presenter
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Brand Ambassador @MaryRetsina

Traveler / Content creator / Radio Presenter
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Content created by AOS for Mary Retsina
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What if your favorite influencer wasn’t even real?
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Welcome to the world of
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Do Al Influencers Really Work?

Control and Customization:
« Brands can script every aspect of the Al's
personality, appearance, and content.
» Avoid risks associated with human influencers.

Global Reach:

Al influencers can speak multiple languages and
adapt their personas to different cultural contexts.
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They don’t age, get tired, or cause scandals!

1%l Faberial snd wry of & corriweris may nat be coped. repreduced repuilabed, serd, dekr@ated ar ased be creete worcs stthast NEWSEEL s prior writtey

The wosw vt

m protected el ectusl propecty of MEWRESE.

@NEWNESSAGENCY



NEWNESS

One of the first and most famous virtual influencers.

Al-generated personality known for fashion, music,
and cultural commentary.
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Approximately €10,000 per sponsored Instagram post.

Total earnings are projected to be over €10 million
annually.

Collaborations: Dior, Chanel, Prada, Samsung, BMW,
Deisel, Givenchy, Calvin Klein...
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Dubbed the "world's first digital supermodel.

Focuses on fashion and beauty, representing diversity
through Al-generated imagery.

SRCKENG AATREN 8 04 1134 @NEWNESSAGENCY

Approximately €3,000 per sponsored Instagram post.

Total earnings are projected to be around €110,500
annually.

Collaborations: Fenty Beauty, Ellesse, Fila, Louboutin,
Ferragamo, Balmain, Samsung...
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Japan's first virtual influencer.

Al-generated persona who shares fashion and
lifestyle content with a focus on minimalism.
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Her earnings aren't publicly disclosed, but her
collaborations with high-profile brands and ventures

into both tech and fashion industries underscore her
profitability and influence.

Collaborations: Dior, Porsche, Magnum Ice Cream,
Tommy Jeans, Hugo Boss, Lenovo, Nike, amazon, lkea...
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Influencer marketing isn’t just a trend, it’s a long-
term strategy for building genuine connections.

#Create_a_community
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Thank you!

@NEWNESSAGENCY

WWW.NEWNESSAGENCY.COM
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