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Before we look ahead, letôs reflect on where we stand 
today and explore the key shifts and themes shaping 
the path forward.

As celebrities walked the steps of the met Gala, bombs 
fell on Gaza.

We stand on a knife's edge of Relevant to Irrelevant. 

Living in a world full of contrastsðshaping our reality 
and our future.



Speaking of contrasts, what we witnessed at 
Web Summit highlighted opposing realities.



On the topic of antithesis, we will talk 
about one aspect of the future.

On the other hand, we got a glimpse of humanity when 
Pharrell Williams took the stage. 

On the one hand, industry leaders debated whether AI is 
here to save the planet or a risk to humanity. 



Lƴ tƘŀǊǊŜƭƭΩǎ
words: the 
key is culture
Culture is what people connect with and pay 
attention to.  

Here, TikTok trends donôt just live onlineðthey 
shape mainstream culture, driving everything 
from fashion and music to the way we talk.



Since its June 7 release, Charli XCXôs 
album Brat has dominated dance charts, 
won praise for ñmaking pop fun,ò and taken 
over online algorithms.

Originally the title of her chart-topping 
album, ñbratò has evolved into a cultural 
movement, even influencing Kamala 
Harrisôs campaign, which adopted a brat-
inspired social media rebrand to appeal to 
younger voters.



The worldôs leading digital dictionary 

has named ñdemureò its Word of the 

Year ð a very mindful choice that 

came after lexicographers analyzed 

a massive amount of data to 

determine what word would best 

capture the cultural zeitgeist of 

2024.



Brain Rot
Oxfordôs word of the year 

Losing your mind scrolling through memes? 

The dictionary has a word for that: brain rot, 

meaning ñthe supposed deterioration of a 

personôs mental or intellectual state,ò often tied 

to consuming narrative-free content like TikTok 

videos. Named 2024ôs Word of the Year, brain 

rot reflects its cultural rise. 

According to the New York Times, the organization 

analyzes a corpus of 26 billion words to capture the 

ñmoods and conversations that defined 2024.



Trends change faster than consumers scroll 
through TikToks. Understanding where 
consumer habits and preferences are heading 
allows us to meet their needs before they even 
realize them. 





If you think you know consumer behavior, 
think again. 

Consumers no longer fit into traditional 
archetypes.



Consumer Profiles

Source: WGSN

The New Nihilists The Reductionists The Time Keepers The Pioneers



What Matters to our 
Audience

Source: DISQO



Retail Trends 2025:

Social Commerce AI & Personalization Mindful Shopping Phygital Retail



Shopping on

Social Media Platforms 
expected to reach

$1.2 trillion 

globally by 2025.

Social Commerce

Source: Accenture



Social media platforms have become 

key destinations for consumers to 

discover, research, and purchase 

products. 

Temptation is everywhere and with 

opportunities to buy blended into 

everyday interactions, social 

shopping feels like the most natural 

thing in the world.

Social Shopping 
has hit the 
primary
arena


