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Why Storytellmg can be @

Al analyzes vast audience data ton >
identify what resonates. ... ' :.f |

Al creates dynamic content, tailering B
visuals, scripts, and messages to’. A )’

specific audiences. \ A
\

Al optimizes content in real-time Al
based on engagement. | L |
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 Personas are essential fQ;r
personalization. |

* Al helps build accurate pqisonasjo?‘.
analyzing actual visitor dft% h &
demographics, behaviors, and="7 -
preferences. Dl EEEE

* Personalized stories create emo mualg
resonance and trust. Al -8
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Case Study: 12 Months Resort

The Goal: Deepen customer connection, increase direct .
bookings and reduce cancellations

The Approach: Used social media data to create audience -
personas. Matched customers to rooms, experiences and i
proposed dishes based on their personality. Generated
personalized emails featuring the customer’s name,
interests, and recommended dates of stay.

Execution: Al tools (Dataiku) analysed the customer data
and ended up with five distinct types of customers. We
then created the experiences that best fit these customers
and created stories featuring the clients as guests
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Case Study:
12 Months Resort

Why It Worked: Emotional storytelling made customers
feel understood and created a strong need to experience
the “dream”.

TehewwoTe TN P€pa 6ag Pe anmoAuTn aveon

. Otav £pBEL N WPA va aNooUPBEiTE, AMOAAUETE TOV UNVO 6ag O GveTa KpePaTia pe Ta movota
Relaxed Foodie e e

Ka@e emoxn oto Mijhto éxet T Sukr] TG yonTeia, kat pia pépa oto 12 Months Resort & Spa sivat pa

.
P ro fl I e Liovabiki epnelpia Mo MpETEL va ZAcETE. KAvTe KpaTnon ofjiepa Kat avakahoTe Kat EGEiG yiaTi oL

emOKENTES Hag eTioTpEPouY Eavi kat Eavd yia va Zficouy T payeia tou MinAiou oto 12 Months Resort

H pépa oag oTo 12 Months Resort & Spa £exiva g £va AaxTapioTo Tpwivo, Mou Ba anoAavosTe

TapaBootakes aAAd KaL SIEBVEIG YEUOELS. O HTouYES Pag Eival YEHATOS e EMAOYES and TV
MNinopeitikn napdboon abhd kat T Siedvi kouTiva, OAd PTIaYHEVA HE Ta O PPECKA KL TOTIKA
TPOIGVTA. ZEKWAGTE TN HEPA OGS e (EOTEG KAL APPATEG GAHUPEG KAL YAUKES ETUAOYEG, TOMIKG EAL
Kat y1aovpTy, BPNTPLaKkA TAAG Kat apabosiakes eNANVKES THTeg. TUVBEYTe TO TUATO 0ag pe
@pEoKOPNEVO Wuwpi Kat otkihia AAAGYTIKGY, TUpL®Y GhAd Kat ppoUTwy. My apaheiyeTe T
QYaTpEVO 0ag TPWIVG POPNRA, EITE QUTO Eival EVag BUVATE ENNVIKOG KAES EITE Eva
QVaTWOYOVITIKG TOGL G TOTUKA BETAVA, EVi) ANOAGHBAVETE TNV eKTANKTLKH B6a TN (oon,

KaBug pTavel To anoyevya, eivat n bavikn 6Tiydr yia va xaAapuieeTe Kal va iepimotngeite Tov eauto
gag oto ona. AeBeite oTnV Mepimeinen mov oag Mpoopepet To 12 Months Resort & Spa. EmuAégTe Tig
ayannuéveg cag Bepaneisg paodl Kat MELIOINONG TPOGWITOU KAl GthAToG Tow Ba 0ag NPERAoOLY
T660 GWHATIKA 600 KAl MIVEUPATIKA.

AV pOTIpATE, pia anoyeupativi) BOATa 0Ta KOVTIvA xwpld eivat pia GAAN e€atpeTikr emAoyr.
E€epeuvioTe Ta ypapikd, makeotpwta Spopakia g Toaykapabag, Tng Makpiviteag i e
Moptapiag, Omov oag MePIPEVOLY YONTEVUTIKA METPLVA O TIA KAl POVOTIATIa. ©a avaKalUWeTE

TQVEHOPPA APXOVTIKG, KATAoTAMATA e £ibn TEXVIG, akopa kat awvopieg exxkANoies Mou oTékouY

YEVVaieG OTO Epaca Tou Xpovou.




How Personalisation turns into Viral
Gold

Relatability: Content that feels 'made for me'driggers
emotional reasonance. (e.g. Fithess app personalized
milestone videos)

Higher Engagement: People are more likely to’share
personalized content like Spotify Wrapped.

Sense of Belonging: Niche communities€onnect with
tallored content (e.g., Cadbury's ‘Flavor Matcher’).
Scalability: Al enables thousands ofycontent variations to
suit diverse audiences.



% % RECIPE FOR | RECIPE FOR
RQC'pe for v' ra' A' - VAI—-DRIVEN CONTENT __ATA-RESOAVEN
ACCURATE, « CURMTE | PERSIONWG

D ri \{<]1 CO nte nt PERSIRIVE) PERSONAS Usmg Al Inmgmts

Q
 Accurate, data-driven
personas. @ @

 Emotionally resonant o el
Emotionally Resonant

storytelling using Al o T Storytelling
insights. % & gf:h mltgms

o Al-quyen.content e e
optimization for DRIVEN PERSIONA)

platforms.
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To conclude:

* Alis notjust a tool but a creative
partner in crafting viral campaigns.

* Personalization creates connections
that resonate on a personal and
emotional level.

POV: ChatGPT entering the Christmas
work party cause he's basically a part of

Explore yourselves Al-powered tools like
Dataiku to unlock new levels of
engagement!




THANK YOU

Christina Foteinopoulou
Christina@ascend.gr
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