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https://www.instagram.com/value__agency/
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Al Avatar -
Capabilities

e Speak a predefined text in different languages.
e Chat with your current & future customers.

e Elevate your brand into the digital world.

e Replace your advertising material with a

dynamic chat which can communicate with
your customers every time they are watching
your ad.

e Create the perfect environment for your new

employees.
e Create a "Shock” to your com petitors.
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. 1. Build Awareness ). Conversion

© e SM Content e Video Chat

O e Live Chat e Banner Ads

S
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O
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@

g 3. Retention 4. Plus

Y ¢ Emails e Appreciates in value
< e SMS Campaigns e Interactive

g e Gamification / Hero’s
E journey

2

<




The Next Gen Influencers
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http://drive.google.com/file/d/1niufMEtnKlroIw6RRkH2wVzDrvaYgVqE/view
http://drive.google.com/file/d/1dqgda8Q33A1KmRSSFEjrsjKEuSAiXwrn/view
http://drive.google.com/file/d/1s5wNN0rV8l1d3pCHDwtxlMKdZaorqHgP/view
http://drive.google.com/file/d/18H1jSqnXYnzs4NimEl3vNLymyrq86HtY/view
http://drive.google.com/file/d/10Za_G9_OUMr3DqVzpLfsSwsRiEg9HJeo/view




Click the Avatar from the bottom right to

Initiate the converse



http://drive.google.com/file/d/1udAZahHVqWP0eotBxrcgeMT3pBvnpAGr/view

1, Customer Support 3 . Product Catalogue

2 : Lead Generation 4 0 HR
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Webinar
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The
user
Journey!

T e




- A/B Testing
- Navigation
- New vs

Returning
- Copy & Products
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2 . INTEREST

They actively seek more
information and show interest.

® Product Views
® Session Durations
e Product Views per Visit

'I AWARENESS

Potential customers discover your
product.

® New Users
® Sessions

3 . CONSIDERATION

They express the intention to
make a purchase.

PURCHASE e Add to Cart

o They become paying e |nitiate Checkout

customers.

@ Purchases
@ Revenue
e Avg.Order Value
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THANK YOU!
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This document contains confidential information, material, ideas, concepts and methodologies
proprietary to VALUE ("the Proprietary Information”). All rights in the Proprietary Information
are reserved by the party to which it belongs and no rights or obligations other than those ex-
pressly set out in this proposal are granted or to be implied. The parties hereto agree to keep
the Proprietary Information confidential and to use it exclusively to assess and evaluate this
proposal. The Proprietary Information shall not be disclosed to any third parties other than for
the purposes hereof and any parties to wham such information is disclosed shall be informed
of the proprietary nature of such information and shall bind themselves in terms of the above
undertakings and further undertakes not to use the Proprietary Information for its own pur-
poses in a manner that directly or indirectly compromises or diminishes the rights of VALUE.
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