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WHAT WE DO

WELL

Å Online Marketing Strategy

Å Content Marketing

Å Social Media Marketing

Å Community Management



GLOBAL FITNESS 
BRAND

10+ million strong community

450+ Races every year

In 37 countries

1.5M tickets sold / year





CONTENT MARKETING

Content marketing is a strategic marketing 
approach focused on creating and distributing 

valuable , relevant , and consistent content to attract 
and retain a clearly defined audience ṽ and, 

ultimately, to drive profitable customer action.

Content Marketing Institute



COMMUNITY

A community is a social unit (a group of people) 
with a shared socially -significant characteristic, 

such as place, set of norms, culture, religion, values , 
customs, or identity .







COMMUNITY

AUDIENCE









HUMAN
PERSONALITY

People want human 
characteristics because 

they want this 
connection.



of buying 
decisions are 
made in the 

subconscious 
mind

Gerald Zaltman
Harvard Business School professor



HUMAN
PERSONALITY



EMfu¸M >Ã¶¶Ć¸uÿĥẏñ
IDENTITY



DEMOGRAPHICS

age
gender
location



PSYCHOGRAPHICS

interests
motivations
challenges



PAIN POINTS

problems
fears

issues



ENGAGEMENT
PATTERNS

commenting
participate

content consumption



USER
PERSONAS

persona creation
based on data

direct speaking







HUMAN
PERSONALITY

EMfu¸M >Ã¶¶Ć¸uÿĥẏñ
IDENTITY



The ROLE of your brand 
ȡɅ ǪɐɃɃʔɅȡʌʳẏɾ ȺȡȒǸ





DEGNIFIED PROUD PROACTIVE NEIGHBOURLY





HUMAN
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IDENTITY

YOUR ROLE IN 
>Ã¶¶Ć¸uÿĥẏñ ¬ufM
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CONTENT










