BEYOND
ROAS

How Data - Driven Techniques
Maximises Ecommerce Profitability

%y e e . T -



Dimitris Andreadakis

Web Analytics | Tracking | Reporting | CRO

Knowcrunch: Digital Marketing Instructor
Ferryscanner: Martech Specialist / Analyst
Freelancer: Web Analytics & Business Consultant




Why Data are important?

Reporting & Performance
Strategy Optimization & Targeting
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Quality of Data Matters

Google Ads KPI Chart

/
Human feeds Data = 349,

e Conversion Tracking Al processes Data =>

B

e Audience Targeting 584 ¢ a
e Continuous Performance 4 o 2, 815

Improvement \ Data / £o0
e Smart Bidding Optimization W

o Attribution & Reporting

ofg =

Campaigrt Duration _

Digital Marketer

s “°, ° -

00y, % " T
1000, ,°° . .
////Illll. o ".- .

////Illll PR
//’,'ll 00 o
/! 00 o

/”H



Google Ads Bid Strategy /

Target Options

OTO VA PEPEL

Maximize.onversion Value: X
A | onversion

000 TO SYVATOV UEYAAUTEPOIC

SLAPNULOTLKWVY

4evo ROAS otoyo.

PROBLEM WITH ROAS IN E-COMMERCE

ROAS # Profit » AlveL epgpacn o tlipo, OxL kabBapo KeEPSOC.
ROAS # Customer Value » Agv AdapBavel umron LTV r) veoug

TEAATEC.

ROAS # Growth » MTopel va meploplogL expansion kat scaling.

>uxva 0ényel oe Aabog BeAtiotomolnon kat “profit killers”, 6Tmou
budget kateuBuveTal o TPOLOVTA I TTEAATEG TTOU SEV (PEPVOUV
Tpayuatikn ata.
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Google Ads Bid Strategy /
Target Options

OPPORTUNITY WITH POAS IN E-COMMERCE

SRS (Pl Agseend) POAS = Profit » Alvel eypaon oto Kabapo
, KEPSOC, OXL UOVO OTa £6060al.
Target POA:S (tPOA:S): 2ToxevEL@TO Va POAS # Vanity Metrics » Acv emrnpeadetal amo
“Eymtowomcfﬂ \ KEP§OC t’wv clicks ) impressions ywpLc kepSOC.
§LC“P”“LOHK“)V, OATTAVWY GU,“(PNVG HE POAS = Sustainable Growth » Bonba otnv
=va OR@KE P NP 1 XY KEPSOPOPA £TTEKTACN Kal scaling.
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Google Ads Bid Strategy /
Target Options

OPPORTUNITY WITH NCA IN E-COMMERCE
NCA (New Customer Acquisition)

MaBaivel cto Google Ads va BpLoKEL

New Customer Acquisition: XtoycUel ) ) i
VEOUG TMEAATEG, OXL repeat buyers.

OTO VA SNULOUPYNOCEL TTWANCELG ATTO VEOUC
TEAATEC.
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Thank you!

Free Consultation Section
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Masterclass in Digital & ARME:
Self—paced e-learning course, 2025

OVERVIEW TORPIES INSTRUCTORS TESTIMONIALS FAQ ENROLL NOW

X & © 229,

Course Course Course Course Course Also took

duration access language delivery certification this course

1143 duration >ta EAAnvika (in 100% video-on- Professional 577
total hours Greek) demand self paced Diploma in Digital students
8 e-learning Marketing
months

#KNOWCRUNCH | KNOWCRUNCH.COM




Win a free
scholarship

Masterclass In
Digital & Al
Marketing,
E-Learning





