['TATI TO MEAAON TOY DIGITAL
ANHKEI 2TOYZ MICRO CREATORS

THE MICRO

MIKPOI MEI'ANA
AHMIOYPI Ol AlNOTENEZMATA




"Creators 1Tou potalouV L (PIAOUC,
oxt celebrities."



020 METAAYTEPO TO REACH » TO20O
METIAAYTEPH EMIPPOH.

THE SHIFT

Views, followers, impressions.

AUTO NTAV TO VOLUCUA TNC EMTUXLAC.
ATIO TO mega-reach = oTo micro-trust.
Asv ayopalOLE TTIA Views.
AyopalOUE EUTTIOTOCULVN.



WINS

[atl ot micro creators kepdIlouvv;
e Elval «evag aro spacy, oxt celebrity
e OEWPOLVTAL OL TTIO AEIOTTIOTOL OE ENNVIKEC PEAETEC
o 82% TWV KATAVAAWTWV SIEBVWIC: TTIPOTILIOLY MiCro
creators ylatt HoladouV e PpINOLC

> Nuepa n emppon # followers.

H emppon = sprmotoouvn,.

O xpnotng Ssv ayopadel Armo T Sapnon,

OAAQ ATTO AUTOV TTOU EUMICTEVETAL OTL TNV TIPOTEIWVEL

O micro creator dev sival pakpla. Asv sival celebrity.

Etvau “evac arro epag”.




THE MICRO-ERA TOGETHER WE ACHIEVE MORE

ENGAGEMENT

MICRO CREATORS

3.5% — 12%

Meploootepn AMnAeTSpaon MACRO CREATORS

ONAUVEL TIEPIOCOTEPN TIPOCOXN.

Kot Trepioocotepn mrpocoxn
ONUAIVEL TTEPLOCOTEPN ETTPPON. 1% — 1.5%




THE MICRO-ERA TOGETHER WE ACHIEVE MORE

MARKET SIZE

e Hrmaykoopua creator economy to 2025 (ptavel

Ta $32-33 816

e Ol micro creators KpatoLv TTePLToL To 40% =
oxedov $10 So.

e 86% twv brands otnv Evpwrin cuvepyalovtat
ndn e micro influencers




YTTAPXEL EVAC ArAOC TUTTOC TTOU
eEnyel ylatl ot micro creators

ArroSISOLV TOCO KAA:
FO RM U LA Trust x Relevance x Frequency.
Av As(reL eva aro ta Tpla, To

R

QMTOTEAEOA TTEPTEL

TRUST x RELEVANCE X FREQUENCY

TO MPOION/BRAND
TRUST: RELEVANCE: FREQUENCY: TOMNOGETEITAI ®YZIKA
MPOZQNMIKH 2XEXH NICHE ALIGNMENT 2TAGEPH INAPOYZIA 2THPOH

[MEPIEXOMENOQOY



INDUSTRIES

[10Y KEPAIZOYN

e Touplopocg & hospitality

e Beauty & skincare

e Fashion

e Food & beverage

e | ifestyle creators

e Niche e-commerce brands




COST &
EFFICIENCY

e To CPA TwvV micro Imopel va sival £we Kat 60% XAUNAOTEPO ATTO AUTO

TWV Macro.
e To CPE sivai ota 0.20€, avti yia 0.33€ twv macro.

AnAadn:
LE AlYOTEPA XPHHATA » (PEPVELG TTEPICCOTEPA ATTOTEAECHATAL.

Eival n o armoSoTIkn popgpn paid cuvepyaolac ota social onuepa.



CASE STUDY

COFFEE BRAND
IDEFIERS 100
FOLLOWERS 750.000
VIEWS 1.5M
ENGAGEMENT 35%




CASE STUDY

BETTING COMAPNY
(TIK TOK CAMPAIGN)
IDEFIERS 72
FOLLOWERS 450.000
VIEWS 607.649




> TN vea oy tou digital 8sv kepdiCouv Ta brands

LIE TOL TIEPIOCOTEPA VIEWS.

KepSIZouv Ta brands LiE TOLC TIEPIOCOTEPOUC CUMHAXOUCG.

Kal oL cupLaxolL avtol Sev sival ol celebrities.

Eivat ot micro creators:

OLTTIO AANBIVOL, OL TTIO AUBEVTIKOL KAl OL TTIO engaged LIE TO KOWO.

H Micro Era 8gv epyetat Etven edw.




TOGETHERWE
ACHIEVE MORE!

+30 2106612559 ARKADIAS 27 GERAKAS. ATTIKIS INFO@IDEFY.GR
+30 6970066625 ’ ‘ WWW.IDEFY.GR



